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Results in the Q2

(Down ¥1,708million, Down10.1％, YoY)

(Down ¥415million, Down 16.7％, YoY)

Net sales ¥15,285million

Operating income ¥2,074million

5.49 million subscribers

Financial Highlights
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The number of paying subscribers 
of the smartphone

(Down 0.11 million compared to December 31, 2016)

Revision to Consolidated Full-Year Earnings Forecast 
(Profit attributable to owners of parent Only)
Revision associated with the conversion of Video Market Corporation 
into a consolidated subsidiary

Profit attributable to 
owners of parent

Before 
revision

After 
revision

¥2,500
million

¥1,600
million



FY2017
Q2

FY2016
Q2

Change

Amount Percentage

Net sales 15,285 16,994 (1,708) (10.1%)

Cost of sales 2,505 2,635 (129) (4.9%)

Gross profit 12,780 14,359 (1,579) (11.0%)

（Ratio） 83.6% 84.5%

SG&A 10,705 11,870 (1,164) (9.8%)
（Ratio） 70.0% 69.8%

Operating income 2,074 2,489 (415) (16.7%)

（Ratio） 13.6% 14.6%

Ordinary income 2,032 2,434 (401) (16.5%)

（Ratio） 13.3% 14.3%
Profit attributable 
to owners of parent

441 1,425 (983) (69.0%)

（Ratio） 2.9% 8.4%

Consolidated P/L
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(Unit: Millions of yen)



FY2017
Q2

FY2016
Q2

Change

Amount Percentage

SG&A 10,705 11,870 (1,164) (9.8%)

Advertising 
expenses

3,121 4,779 (1,658) (34.7%)

Personnel 
expenses

2,801 2,709 +91 +3.4%

Commission fee 1,862 1,909 (47) (2.5%)

Subcontract
expenses

922 758 +164 +21.6%

Depreciation 775 601 +173 +28.9%

Other 1,222 1,110 +111 +10.1%

Consolidated SG&A
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(Unit: Millions of yen)



Business Overview ⅰ）

The number of paying subscribers

of the smartphone 5.49 million
subscribers

(Down 0.11 million compared to December 31, 2016)
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7.83 8.08
7.73 7.94 7.94 7.81

7.35 7.22 7.04 6.86

5.52
5.90 5.69

6.00 6.10 6.08
5.74 5.69 5.60 5.49

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q

FY2015 FY2016 FY2017

FP SP

Q1           Q2          Q3          Q4             Q1           Q2          Q3          Q4             Q1           Q2                  

フィーチャーフォン スマートフォン

(Unit: Millions of yen)

Featurephones Smartphones



YoY Change

The average revenue per user (ARPU) has been on the rise.

UP!

6

¥11.2

Trends in ARPU of the paying 
subscribers for smartphones

Business Overview ⅱ）

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q

FY2015 FY2016 FY2017

1QQ1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2



Revision to Consolidated 
Full-Year Earnings Forecast

Conversion of Video Market Corporation into a consolidated subsidiary

FY2017
Difference

Beginning 
forecast

Revised 
forecast

Net sales 32,000 32,000 ±0 

Operating income 4,060 4,060 ±0 

Ordinary income 4,000 4,000 ±0 

Profit attributable to 
owners of parent

2,500 1,600 (900) 
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(Unit: Millions of yen)

Extraordinary income : Gain on step acquisitions 693million
Extraordinary losses : Amortization of goodwill 1,399million
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New Approach 
Af ter  

Q3 FY2017
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Basic Policy in FY2017

Enlargement of contents service

ⅰ) Enhancement in the Non-virtual Affiliate Network

Phase to achieve sales for the Healthcare-related 
service

1. Maintaining of the total number of paying subscribers

2. Improvement in average revenue per user（ARPU）

3. Medium-term approach

9

ⅱ) M&A



1. -ⅰ Enhancement in the Non-virtual 
Affiliate Network 

Expansion of tie-ups with MVNO operators
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Music
Videos 
& DVD

Books

Weather 
information

Healthcare-
related

Security
etc.
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Motion 
picture 

distribution

1.-ⅱ M&A

Conversion of 
Video Market Corporation 

into a consolidated subsidiary

On March

(C)2016 Constantin Film Produktion
GmbH. All Rights Reserved.

（Financial Results for fiscal 
year ended December,2016）

Net sales ¥2,343million
Operating income ¥177million



2. Enlargement of Contents Service ⅰ) 
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×

160,000 titles

videos distributed 

(C)2016 Constantin Film 
Produktion GmbH. All 
Rights Reserved.

(C) 2016 Columbia 
Pictures Industries， Inc. 
and LSC Film 
Corporation. All Rights 
Reserved.

(C) 2016 Rovio Animation 
Ltd. and Rovio 
Entertainment Ltd. Angry 
Birds and all related 
properties， titles， logos 
and characters are 
trademarks of Rovio 
Entertainment Ltd and 
Rovio Animation Ltd and 
are used with permission. 
All Rights Reserved.

(C) 2016真鍋昌平･小学館/
映画｢闇金ｳｼｼﾞﾏくん ｻﾞ･ﾌｧ
ｲﾅﾙ｣製作委員会

(C) 円亮介/講談社 (C) 
2016映画｢ﾐｭｰｼﾞｱﾑ｣製作委
員会

(C) 2017 Paramount 
Pictures. All Rights 
Reserved

AnimeTV drama

Movie
Korean/ 
Asia etc.
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2. Enlargement of Contents Service ⅱ)

Rank TV drama Movie Anime Korean/Asia

No.1 TSUTAYA TV AmazonVideo Video Market Video Market

No.2 AmazonVideo Video Market TSUTAYA TV dTV

No.3 Video Market iTune Store U-NEXT U-NEXT

No.4 U-NEXT TSUTAYA TV AmazonVideo TSUTAYA TV

No.5 dTV
J:COM

on-demand
dTV Amazon Video

Source: The “Fact-Finding Survey of Major Video Distribution Services and the Number of 
Contents” by MM Research Institute, Inc. on February 8, 2016

(Reference) Ranking of the number of contents by category
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2. Enlargement of Contents Service ⅲ)

Weather information service

Yokohama National 
University

Joint study service 
of a hazard map 
“Typhoon Sora

Gram” has begun.

3D rain cloud watch
Phased Array Radar

Joint study

Torrential 
rain forecast

Visualization 
of the danger

of a strong wind

http://www.riken.jp/en/
http://www.riken.jp/en/


2. Enlargement of Contents Service ⅳ)

Continuous rise in APRU

340

360

380

400

2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q

FY2015 FY2016 FY2017

Quarterly change in ARPU of music.jp

Q1   Q2    Q3   Q4           Q2    Q3   Q4 Q1    Q2
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Conditioning and communication tool 
that connect athletes and coaches.

Expanding the number of orders received 
from schools, clubs at schools.
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3. Phase to Achieve Sales for 
the Healthcare-related Service ⅰ)

3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q

FY2015 FY2016 FY2017

The number 
of service contracts

Sports management service

Q3    Q4 Q1      Q2      Q3 Q4 Q1    Q2 
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3. Phase to Achieve Sales for 
the Healthcare-related Service ⅱ)

Introduction to municipalities 
make steady progress. 

Electronic maternity health record book service

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q

FY2015 FY2016 FY2017

1,000 
orders

Cumulative total of orders received 
from local governments

*Including informal consent

Inoculation 
management

Event information of 
local governments 

Image of 
the number 

of orders

Target

･･･ ･･･ ･･･

Q1   Q2   Q3   Q4 Q1   Q2   Q3   Q4 Q1   Q2  



3. Phase to Achieve Sales for 
the Healthcare-related Service ⅱ)
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During a demonstration experiment 
with Yakuju Corporation

Electronic medicine notebook service

Entry of reservation of 
dispensing pharmacy

hospital

On the part of the user

Reading of the 
QR code

Medicine
notebook 

pharmacy

On the part of the 
dispensing pharmacy

User information



【Reference】Overview of Healthcare-related to Service
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Collaborations between other companies and organizations

Developing healthcare information management databases
to connect data in each Service

Electronic 
medicine 
notebook
service

Checkup
service

Machine to 
machine
service 

Nutrition
consulting 

service

Data coordination

Healthcare information
for women

Sports 
management 

service

Electronic 
maternity 

health 
record book 

service

Chemical 
thermometer
coordination

Genetic 
analysis

(Subsidiary)

Medical information 
Service cooperated 
with doctors etc.

(Subsidiary)

PharmaciesDoctors, etc. Sport gyms
Health insurance 

organizations MunicipalitiesHospitals
schools,

clubs at schools



Thank you for your attention.

〈Contact us〉

Investor Relations Department

TEL: +81-3-5333-6323 FAX: +81-3-3320-0189

MAIL: ir@mti.co.jp

www.mti.co.jp

This report contains forward-looking statements on business performance based on the judgments, assumptions, and beliefs 

of management using the information available at the time. Actual results may differ materially due to changes in domestic or

overseas economic conditions or changes in internal or external business environments or aspects of uncertainty contained in 

the forecasts, latent risks or various other factors. In addition, risk and uncertainty factors include unpredictable elements that 

could arise from future events.


